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ABC NEWS SPECIAL ‘PRESIDENT TRUMP THE FIRST 100 DAYS: THE INTERVIEW IN THE 
OVAL OFFICE’ IS NO. 1 PROGRAM ACROSS ALL BROADCAST AND CABLE IN PRIMETIME 

ON TUESDAY 
 

The Primetime Special, With Senior National Correspondent Terry Moran, Is the No. 1 Non-
Sports Program Across the Board, HiWing 10-Week Highs in the 8:00 p.m. Hour in Both Key 

Adults Demos 
 

 
ABC News* 

 
ABC News primetime special “President Trump the First 100 Days: The Interview in the Oval 
Office” ranked as the No. 1 program in primetime on broadcast and cable on Tuesday in Total 
Viewers (3.959 million), based on Live+Same Day Data from Nielsen Media Research. The ABC News 
special, featuring the exclusive first interview with President Donald J. Trump on his 100th day in 
office, was conducted by senior national correspondent Terry Moran. 
 

• In addition, the ABC News special stood as Tuesday night’s No. 1 non-sports program on 
broadcast and cable in Adults 25-54 (693,000) and Adults 18-49 (475,000).  
 

• ABC News’ “President Trump the First 100 Days: The Interview in the Oval Office” won the 
8:00-9:00 p.m. time slot on broadcast and cable in Total Viewers (3.959 million) and took the 
top spot in the hour with non-sports programming in Adults 25-54 (693,000) and Adults 18-
49 (475,000). ABC outdelivered CBS (3.665 million, 433,000 and 264,000, respectively with an 



encore of “FBI”) and NBC (1.929 million, 513,000 and 324,000, respectively, with “St. Denis 
Medical/”Night Court”). 
 

• ABC News’ “President Trump the First 100 Days: The Interview in the Oval Office” 
delivered 10-week highs on the night in its 8:00-9:00 p.m. hour in Adults 25-54 (693,000) and 
Adults 18-49 (475,000) – since 2/18/25. 
 

Source: The Nielsen Company, NTI Total Viewers, Adults 25-54, and Adults 18-49, Live+Same Day Program Ratings for 
4/29/25 or as dated.  Beginning 8/31/20, national ratings also include Out of Home (OOH) viewing. 
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