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ABC'’s “Celebrity Jeopardy!” Grows to Its
Most-Watched Multiplatform Telecast This Season

Returns With New Linear Season High in Total Viewers
Jumps Over Last Original by 35% in Adults 18-49

Dominates as Tuesday’s No. 1 Show

ABC/Eric McCandless*
Series photos are available here.

“Celebrity Jeopardy!” (5.04 million Total Viewers and 0.61 rating among AD18-49 in MP+3):

In its first semifinal game of the season, ABC’s “Celebrity Jeopardy!” grew to 5.04 million Total
Viewers after three days of viewing on linear and streaming platforms, marking its most-watched
multiplatform telecast of the season.

“Celebrity Jeopardy!” also delivered a new season high in Total Viewers in the Live+3 day numbers
(4.89 million) and scored its 2" highest-rated episode of the season among Adults 18-49 (0.54 rating).

In its first original episode in four weeks, “Celebrity Jeopardy!” jumped over its last original telecast
(on 12/6/23) by 17% in Total Viewers (4.89 million vs. 4.17 million) and by 35% with Adults 18-49
(0.54 rating vs. 0.40 rating).


https://www.dgepress.com/abc/shows/

ABC’s “Celebrity Jeopardy!” ranked as Tuesday’s No. 1 show in Total Viewers (4.89 million) and
Adults 18-49 (0.54 rating). The ABC game show dominated the series debut of Fox’s “The Floor” by
13% (0.48 rating) and the season premiere of “Name That Tune” by 69% (0.32 rating) and NBC’s
time-period premieres of “Night Court” (0.46 rating) and “Extended Family” (0.39 rating) by 17%
and 38%, respectively, among Adults 18-49.
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Source: The Nielsen Company, preliminary National Live+3 Day Program Ratings and ABC Multiplatform+3 Day data for 1/2/24.

*COPYRIGHT ©2024 American Broadcasting Companies, Inc. All photography is copyrighted material and is for editorial
use only. Images are not to be archived, altered, duplicated, resold, retransmitted or used for any other purposes without
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