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NATIONAL GEOGRAPHIC EMBARKS ON A CULINARY WORLD TOUR
THIS SUMMER ON MONDAY NIGHTS
WITH ALL-NEW UNSCRIPTED SERIES
“GORDON RAMSAY: UNCHARTED SHOWDOWN” AND
“WORLD OF FLAVOR WITH BIG MOE CASON”

Premiering Monday, July 25

at 8/7c, Hit the Road With Multi-Michelin-Star Chef Gordon Ramsay
as He Faces Off Against Daughter Tilly Ramsay and
Former Protégés in the Ultimate Showdown,
Then, at 10/9c Travel the Globe With Champion Pitmaster Big Moe Cason on an
Epic Journey to Uncover the World’s Flavorful Dishes Cooked on an Open Flame
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Link to GORDON RAMSAY: UNCHARTED SHOWDOWN Photo:
https://lwww.dropbox.com/sh/i3cdfrsbOmxwcaw/AAB9wo7308jOIZSRuhc8rMCta?di=0



https://www.dropbox.com/sh/i3cdfrsb0mxwcaw/AAB9wo73O8jOIZSRuhc8rMCta?dl=0
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Link to WORLD OF FLAVOR WITH BIG MOE CASON Photos:
https://www.dropbox.com/sh/wdfae5u53enk3h8/AACKOh40Y43wICDcG sC-g5ma?di=0

(WASHINGTON, D.C. — July 1, 2022): Beginning Monday, July 25, National Geographic is
bringing you a sizzling summer as award-winning chefs put their skills to the test in brand-new
series GORDON RAMSAY: UNCHARTED SHOWDOWN and WORLD OF FLAVOR WITH BIG
MOE CASON.

First, sharpen your knives for three high-stakes culinary battles as multi-Michelin star chef and
Ironman athlete Gordon Ramsay faces off against those closest to him, with daughter Tilly
Ramsay challenging him in the finale episode to win the locals’ favor in the new three-part series
GORDON RAMSAY: UNCHARTED SHOWDOWN, premiering Monday, July 25, at 8/7c.

UNCHARTED SHOWDOWN gets personal as Gordon faces off against UK star chefs Paul
Ainsworth and Matt Waldron, who got their starts in Ramsay kitchens before opening their own
restaurants. With Paul and Matt working on their home turf, Gordon has to dig deep in the final
cooks to prevent his students from becoming the masters. While in Costa Rica, Gordon faces his
biggest challenge yet: going head-to-head with his daughter Tilly, the multi-BAFTA Award-
nominated CBBC cooking show star and cookbook author, in an epic culinary showdown.

Then, fire up the grill and learn alongside an award-winning barbecue master in the all-new four-
part unscripted series WORLD OF FLAVOR WITH BIG MOE CASON, premiering Monday, July
25, at 10/9c. Follow U.S. Navy veteran Big Moe Cason as he leaves his culinary comforts behind
and embarks on an epic journey to seek out the most mouthwatering dishes cooked over an open
flame.

Champion Pitmaster Big Moe Cason is spanning the globe to connect with new cultures and serve
up meals to make the locals proud. He dives for fresh conch in the Bahamas, roasts ‘gator in
Louisiana, connects with his roots in South Carolina and braves piranha-infested waters in
Colombia. Along the way, Moe explores the many connections between American barbecue and
cultures around the world.


https://www.dropbox.com/sh/wdfae5u53enk3h8/AACKOh4OY43wlCDcG_sC-q5ma?dl=0
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Both Ramsay and Big Moe will need to rely on their mastery of their craft as they learn new skills
and push themselves to their limits to create dishes that speak to the history, traditions and spirit
of the locations they visit. They meet with stewards of fantastic flavors, walk in their boots, learn
the impact these dishes have on community bonds, and discover that no matter how difficult the
struggles are to reach these locations and learn new techniques, some things in life are worth the
extra effort.

GORDON RAMSAY: UNCHARTED SHOWDOWN is produced by Studio Ramsay Global for
National Geographic. For Studio Ramsay Global, executive producers are Gordon Ramsay, Lisa
Edwards, Tom Willis and Jon Kroll. For National Geographic, Betsy Forhan is executive producer,
Kevin Mohs is vice president, Production, and Alan Eyres is senior vice president, Production and
Development.

WORLD OF FLAVOR WITH BIG MOE CASON is produced by Hit + Run for National Geographic.
For Hit + Run, executive producers are Rob Shaftel and Elizabeth Ashe and co-executive
producers are Matt Koed and Noah Korn. For National Geographic, Sean David Johnson is
executive producer, Bengt Anderson is vice president, Production, and Alan Eyres is senior vice
president, Production and Development.

For more information on both series, please visit: www.natgeotvpressroom.com

Episodes of GORDON RAMSAY: UNCHARTED SHOWDOWN include the following:

England's Jurassic Coast

Premieres Monday, July 25, at 8/7¢c

Gordon explores England’s rugged Jurassic Coast and discovers culinary secrets buried in his
own back garden. He leaps off cliffs for seaweed, milks a water buffalo in order to make
mozzarella, and kayaks through choppy seas to pull massive lobsters from the water. With his
former protégé, Paul Ainsworth, serving as both guide and challenger, Gordon will have to dig
deep in the final cook to prevent the student from becoming the master.

Wales Tales

Premieres Monday, August 1, at 8/7c

Gordon explores the rugged, beautiful country of Wales, from the mountains of Snowdonia, to the
storm-crashed cliffs of the west coast. On this epic journey, Gordon flies through the countryside
suspended from a helicopter, fishes from a teacup-sized boat, discovers local cheese aged in a
mine and harvests seaweed directly from the ocean before facing off against former employee
Matt Waldron in a heated cook off.

Ramsay vs. Ramsay
Premieres Monday, August 8, at 8/7c



http://www.natgeotvpressroom.co/
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Gordon Ramsay sends his daughter Tilly and three of her friends on a mission to unlock the
secrets of Costa Rican cuisine. The intrepid teens brave snakes and bullet ants while foraging in
the jungle, head out into stormy seas for fresh seafood, and discover the secrets of sacred
chocolate with the indigenous BriBri people. At the end of the week, Tilly takes all that she’s
learned and squares off against her dad in a tropical cook off.

Episodes of WORLD OF FLAVOR WITH BIG MOE CASON include the following:

South Carolina Soul

Premieres Monday, July 25, at 10/9¢c

Big Moe journeys to Charleston, South Carolina to explore the cuisine and its unique
connections to Black history and culture. With the help of some local chefs, he learns a new
way to make sausage, hunts for oysters, and tries to keep all his fingers while crabbing. But
can his newfound knowledge help him create an authentic low country dish good enough to win
over the locals at a big-time food festival?

Cowboys and ‘Cue in Colombia

Premieres Monday, August 1, at 10/9¢c

Big Moe travels all the way to Colombia to discover one of the world’s oldest methods of
cooking meat over an open fire. Along the way he visits a street vendor to snack on insects,
braves piranha and crocodile infested waters, and at a natural preserve called El Encanto de
Guanapalo, seeks knowledge from a group of traditional Colombian cowboys.

Gumbo, Gator, and Grillin’

Premieres Monday, August 8, at 10/9¢c

Big Moe journeys deep into the Louisiana bayou to discover the soulful flavors of Creole and
Cajun food. He hunts gators, uses a bow to catch redfish, welds his own grill, and learns from
the best chefs and farmers how to make authentic gumbo and boudin sausage. Can he use his
new culinary skills - with a Big Moe twist - to win over the hearts of both Creole and Cajun
guests at a local boucherie?

Bahamas Barbecue

Premieres Monday, August 15, at 10/9¢

Big Moe explores the culinary world of the Bahamas with Chef Simeon Hall, including diving for
conch, sourcing some local cedar wood, chasing crabs on land, and welding his own BBQ from
a tire rim and a stool. After learning some of the Bahamian techniques and recipes, Moe cooks
up a BBQ feast to share with friends.
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About National Geographic Partners LLC:
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National Geographic Partners LLC (NGP), a joint venture between The Walt Disney Company
and the National Geographic Society, is committed to bringing the world premium science,
adventure and exploration content across an unrivaled portfolio of media assets. NGP combines
the global National Geographic television channels (National Geographic Channel, Nat Geo
WILD, Nat Geo MUNDO, Nat Geo PEOPLE) with National Geographic’s media and consumer-
oriented assets, including National Geographic magazines; National Geographic studios; related
digital and social media platforms; books; maps; children’s media; and ancillary activities that
include travel, global experiences and events, archival sales, licensing and e-commerce
businesses. Furthering knowledge and understanding of our world has been the core purpose of
National Geographic for 133 years, and now we are committed to going deeper, pushing
boundaries, going further for our consumers ... and reaching millions of people around the world
in 172 countries and 43 languages every month as we do it. NGP returns 27 percent of our
proceeds to the nonprofit National Geographic Society to fund work in the areas of science,
exploration, conservation and education. For more information visit natgeotv.com or
nationalgeographic.com, or find us on Facebook, Twitter, Instagram, YouTube, LinkedIn and
Pinterest.

About Gordon Ramsay/Studio Ramsay Global

Renowned for highly successful and award-winning original programming, Emmy-nominated and
BAFTA-winning Gordon Ramsay produces TV shows on both sides of the Atlantic, seen by
audiences worldwide in more than 200 territories, and he is the only talent on air in the U.S. with
six primetime national network shows. He hosts and executive-produces NEXT LEVEL CHEF,
HELL’S KITCHEN, MASTERCHEF, MASTERCHEF JUNIOR, GORDON RAMSAY’S 24 HOURS
TO HELL AND BACK and the upcoming GORDON RAMSAY’S FOOD STARS, all on FOX, in

addition to specials, including 2021’s “Gordon Ramsay’s American Road Trip.”

In 2021, Ramsay and FOX Entertainment announced their leading new worldwide production
venture, Studio Ramsay Global, to develop, produce and distribute culinary and lifestyle
programming for FOX, Tubi and global markets. His earlier multimedia production company,
Studio Ramsay, was launched in the U.K. in 2016 to create and develop unscripted, digital and
scripted programming, focusing on new formats and innovative programming, as well as fostering
new talent. Its shows include GORDON RAMSAY’S 24 HOURS TO HELL AND BACK, which was
the highest-rated food show of 2019; “The F-Word Live With Gordon Ramsay”; “Gordon Ramsay:
Uncharted,” on National Geographic Channel, which airs in 172 countries and 43 languages
worldwide; the ratings hit and BAFTA-nominated “Gordon, Gino and Fred’s Road Trip,” for ITV;
“Gordon Ramsay’s Bank Balance,” on BBC1; the daytime cooking series “Culinary Genius,” which
premiered on ITV in the U.K., and was syndicated on FOX stations in the U.S.; the ITV series
“The Savoy” and “Gordon on Cocaine”; and the highly popular children’s series “Matilda and the
Ramsay Bunch,” starring Tilly Ramsay, for U.K. children’s channel CBBC.

Studio Ramsay Global Digital Division is behind all of Ramsay’s original content on his highly
successful YouTube Channel, which has made Ramsay the most subscribed chef on the platform.
The 18-34 dominated channel launched the trending interview series “Scrambled,” and is also
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behind the highly successful “Ramsay in 10,” which went live during the global COVID-19
pandemic. Studio Ramsay Global Digital oversees and creates content for all behind-the-scenes
moments from Studio Ramsay linear programming, has produced content for National
Geographic and “Masterclass,” and produces recipe content across Ramsay’s 90 million plus
Social Media reach, including his breakout TikTok account.

For more information, please visit www.gordonramsay.com or follow Gordon Ramsay on
Instagram, TikTok, Facebook and Twitter.

About Hit + Run

Based in Hoboken, NJ and led by Founder and Executive Producer Rob Shaftel, Hit + Run is a
full service production company known for high concept and high quality story-driven
programming showcasing unprecedented access to incredible locations and characters. Hit + Run
has produced numerous successful series including the Critic's Choice Award winning Critter
Fixers: Country Vets (Nat Geo Wild), Swap Shop (Netflix) | Was Prey (Animal Planet), Pop Goes
the Vet: With Dr. Joya (Nat Geo Wild), Legends of the Wild (Discovery), In My Own World (Vice
TV) Way Past Midnight (Red Bull TV) and the recently announced Untitled Jeff Jenkins Project
(Nat Geo).

Media Contacts:
Fowzia Iranpur, Fowzia.lranpur@natgeo.com
Kate Squier, Kate.Squier@natgeo.com
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