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NATIONAL GEOGRAPHIC MARKS 20TH ANNIVERSARY OF
HURRICANE KATRINA WITH GRIPPING
NEW DOCUMENTARY SERIES
HURRICANE KATRINA: RACE AGAINST TIME

LANDMARK NAT GEO DOCUSERIES, DIRECTED BY OSCAR®-
NOMINATED TRACI A. CURRY, REVEALS THE
STRENGTH AND RESILIENCE OF KATRINA SURVIVORS WHO
BECAME HEROES

From Ryan Coogler and His Production Company Proximity Media and the
Multiple Award-Winning Producers at Lightbox, the Five-Part Series Premieres
Across Two Nights Beginning July 27 at 8/7c on National Geographic;

All Episodes Stream July 28 on Disney+ and Hulu

FROM EXECUTIVE PRODUCER RYAN COOGLER AND PROXIMITY MEDIA
AND ACADEMY AWARD” & EMMY” WINNING PRODUCERS AT LIGHTBOX
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(WASHINGTON, D.C. — June 26, 2025) On Aug. 29, 2005, Hurricane Katrina, one of the deadliest
and most devastating natural disasters in U.S. history, roared into southeastern Louisiana. It tore
through the Gulf Coast with catastrophic power, driving a massive storm surge toward the city
and the people of New Orleans. With no rescue in sight, the residents who were left to face the
rising floodwaters alone became heroes, fighting to survive against unimaginable odds.

Today, as the nation approaches the 20" anniversary of the tragedy, National Geographic
released the trailer and premiere date for HURRICANE KATRINA: RACE AGAINST TIME, a
groundbreaking five-part documentary series that offers an unprecedented, heart-pounding look
at the disaster directly from those who lived through it. The series premieres July 27 at 8/7c on
National Geographic with three back-to-back episodes. All episodes will be available to stream
July 28 on Disney+ and Hulu.

Oscar®-winning producer Simon Chinn and Emmy®-winning producer Jonathan Chinn’s
production company Lightbox (“The Diamond Heist,” “TINA”, “Whitney,” “LA 92”) and Oscar,
Golden Globe® and GRAMMY®-nominated filmmaker Ryan Coogler's production company
Proximity Media (“Sinners,” “Judas and the Black Messiah,” “Space Jam: A New Legacy”) joined
forces in a powerful collaboration that combines cinematic storytelling with the clear-eyed
perspective of two decades of hindsight. HURRICANE KATRINA: RACE AGAINST TIME offers
the most intimate and profound exploration into the wide-ranging impacts of the disaster to date.
Weaving together critical moments of the crisis and the past events that precipitated it, the series
delivers an unparalleled, emotionally raw examination of the storm’s personal, political and
societal fallout.

“This is far more than a story about a storm,” said executive producers Jonathan Chinn and Simon
Chinn (Lightbox). “It's a compelling, essential reexamination of systemic failure and the enduring
consequences of decisions made before, during and after the levees broke.”

“This series goes beyond the headlines. It reveals stories of survival, heroism and resilience,”
added executive producers Ryan Coogler, Zinzi Coogler and Sev Ohanian (Proximity Media). “It's
a vital historical record and a call to witness, remember and reckon with the truth of Hurricane
Katrina’s legacy.”

Through unprecedented access to archival footage and gut-wrenching eyewitness testimony,
HURRICANE KATRINA: RACE AGAINST TIME is a gripping historical record of the storm and
its aftermath. With unflinching urgency, the series exposes how a natural disaster became a
national tragedy. The riveting, moment-by-moment portrayal offers new details of how the storm
and ensuing flood unfolded in real time and transports viewers into the chaos that engulfed the
city in the days leading up to and following the hurricane’s landfall.


https://youtu.be/mO-tEo1j8FU
https://www.dropbox.com/scl/fo/gtt2hn58x7i0i2chnkurn/ACG_3lsNsdiGpgtuSPS9u58?rlkey=hrsbuaqadc1cis0ophk0oxay1&st=smjp8yrb&dl=0
https://www.dropbox.com/scl/fo/ugeda96byhtjbaicmm5vv/AK60w0muMHESZwT73h5F63E?rlkey=ake9uct8nl1svu30or3lyxidg&e=1&st=xnosvhni&dl=0

At the helm of the series is Oscar-nominated director Traci A. Curry (“Attica”). Through Curry’s
commitment to bold, empowering narratives, the series unfolds directly from the residents, first
responders, and officials who were in New Orleans during the disaster. Each episode is immersed
in their lived experiences and their voices present a captivating and powerful retelling and a
necessary correction to persistent false narratives. The partnership between Curry and the teams
at Proximity Media and Lightbox signals a shift in how this story is told, centered on survivors’
voices, grounded in accountability, and focused on the enduring lessons of a tragedy.

Episodes of the new documentary series include the following:

e EPISODE 1: THE COMING STORM
Premieres July 27 at 8/7c, streams next day on Disney+ and Hulu
It's a typically vibrant New Orleans summer when Hurricane Katrina looms. Sitting in the
bullseye of a Category 5, the city faces a reality check. With a delayed evacuation order,
many are trapped and forced to brace for the storm's fury. Residents recount for the first
time how they navigated the impending disaster, capturing the harrowing experience of
preparing for “The Big One.”

e EPISODE 2: WORST CASE SCENARIO
Premieres July 27 at 9/8c, streams next day on Disney+ and Hulu
After Hurricane Katrina passed, citizens soon discovered the levees breached, quickly
flooding New Orleans like a bathtub. First responders and everyday citizens jumped in
heroically to save locals; many residents were forced to flee their houses for dry land. As
residents braved dangerous conditions to survive, ineptitude at all levels of government
was exposed as the water rose.

e EPISODE 3: A DESPERATE PLACE
Premieres July 27 at 10/9¢c, streams next day on Disney+ and Hulu
Three days into the flood, rescue operations continue around the clock. Thousands remain
trapped, as the government struggles to coordinate a rescue effort. Inside the Superdome,
stories of resilience and survival emerge above the sometimes-horrific conditions.
Meanwhile, media coverage shifts to emphasize disorder, focusing on looting rather than
the thousands still stranded.

e EPISODE 4: SHOOT TO KILL
Premieres July 28 at 8/7c, streams same day on Disney+ and Hulu
In post-Katrina New Orleans, Gen. Honoré leads rescue efforts amid pressure to use
force, while local heroes tirelessly save lives. Thousands remain stranded in their homes,
the Superdome, the convention center, and along the interstate as evacuation efforts
continue to fail. Tensions rise while violence erupts and militias target residents.

e EPISODE 5: WAKE UP CALL
Premieres July 28 at 9/8c, streams same day on Disney+ and Hulu




New Orleans’ resilient residents exit the city, forming part of the Katrina diaspora. As they
navigate the uncertainty of how and when they might restore their lives, a plan for a new
New Orleans takes shape. The future of the devastated city hangs in the balance as its
residents struggle to return, rebuild and restart their lives even 20 years later.

HURRICANE KATRINA: RACE AGAINST TIME is a Lightbox production, in association with
Proximity Media for National Geographic and is directed by Oscar-nominated Traci A. Curry.
Oscar-winning Simon Chinn, Emmy-winning Jonathan Chinn, Myles Estey and Ted Skillman are
executive producers for Lightbox. Oscar, Golden Globe and GRAMMY-nominated Ryan Coogler,
Zinzi Coogler, Sev Ohanian, Peter Nicks and Kalia King are executive producers and Kelli
Buchanan is co-executive producer for Proximity Media. For National Geographic, Sean David
Johnson and Carolyn Payne executive produce, and Tom McDonald is executive vice president
of Global Factual and Unscripted Content.
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About Lightbox

Headquartered in London and Los Angeles, Lightbox is a multi-platform award winning media company
creating high quality content for an array of distribution platforms and theatrical release. It was founded by
two-time Academy Award®-winning producer Simon Chinn (Man on Wire, Searching for Sugar Man) and
Emmy® Award-winning producer Jonathan Chinn (LA 92, American High). Lightbox’s recent productions
include: What They Found, directed by Academy Award®-winner Sam Mendes for the BBC, The Diamond
Heist, executive produced by Guy Ritchie for Netflix, The Mission, for theatrical release and National
Geographic, which premiered at Telluride and the London Film Festival, BAFTA-nominated David Holmes:
The Boy Who Lived, which premiered at DOC NYC and aired on HBO/Max and Sky, Spector for Showtime
and Sky, The Princess, directed by Academy Award®-nominated Ed Perkins, for theatrical release, HBO
and Sky, which premiered at Sundance; and Emmy Award®-nominated TINA, directed by Academy
Award®-winners TJ Lindsay and Daniel Martin, for HBO/Max, Sky and theatrical release. The company is
currently in production on projects for a range of US, UK and international broadcasters, platforms and for
theatrical release.

About Proximity Media

Proximity Media is the team behind the critically acclaimed, 2025 box-office smash Sinners starring Michael
B. Jordan and Hailee Steinfeld, which has grossed over $350M globally to date. Some of their past film
projects include two-time Academy Award-winning Judas and The Black Messiah, Space Jam: A New
Legacy and Creed /Il which grossed over $275M theatrically. Up next is the release of their Marvel Studios
Ironheart miniseries which will release on June 24 on Disney+.

Proximity also produced the documentary Homeroom with Hulu, co-produced Stephen Curry: Underrated
with Apple Original Films, A24 and Unanimous Media, as well as Anthem, with Onyx Collective as part of
the company’s overall deal with Disney Television. Proximity Music produced the soundtracks for Sinners,
Judas and The Black Messiah, Space Jam: A New Legacy, and the official soundtrack and score for Black
Panther: Wakanda Forever and Creed Ill.

About National Geographic Content
Representing the largest brand on social media with over 780 million followers and 1.1 billion impressions
each month, National Geographic Content's award-winning and critically acclaimed storytelling inspires



https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.lightboxent.com%2F&data=05%7C02%7CMichelle.Vencil.-ND%40disney.com%7C7cd9ec464f664188765b08dd9f8dcde8%7C56b731a8a2ac4c32bf6b616810e913c6%7C1%7C0%7C638842153568104857%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=fNcToX5sGhK5i1%2BnSHod15l7WH5CrtPImXebLZy1%2F98%3D&reserved=0
https://www.proximitymedia.com/

fans of all ages to connect with, explore and care about the world through factual storytelling. National
Geographic Content, part of a joint venture between The Walt Disney Company and the National
Geographic Society, reaches over 532 million people worldwide in 172 countries and 33 languages as a
digital, social and print publisher and across the global National Geographic channels (National Geographic
Channel, Nat Geo WILD, Nat Geo MUNDO), National Geographic Documentary Films, and direct-to-
consumer platforms Disney+ and Hulu. Its diverse content includes Oscar®- and BAFTA award-winning film
Free Solo, Oscar-nominated films Sugarcane, Fire of Love and Bobi Wine: The People's President, Emmy®
Award-winning franchise 9/71: One Day in America and JFK: One Day in America, Emmy® Award-winning
series Animals Up Close, series Trafficked with Mariana van Zeller, Life Below Zero, and Secrets of the
Whales, in addition to multiple National Magazine Awards, Pulitzer Prize Finalists and Webby wins. Visit
nationalgeographic.com and natgeotv.com or explore Instagram, Threads, Facebook, LinkedIn, YouTube,
TikTok, and Reddit.

MEDIA CONTACTS:

Michelle Vencil, michelle.vencil.-nd@disney.com
Kate Squier, kate.squier@natgeo.com

Nadia Aziz, nadia.aziz@natgeo.com



http://nationalgeographic.com/
http://nationalgeographic.com/
http://nationalgeographic.com/
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fnam04.safelinks.protection.outlook.com%2F%3Furl%3Dhttp%253A%252F%252Fnatgeotv.com%252F%26data%3D05%257C01%257CSyd.Jean%2540disney.com%257C11228456a3594f957adf08dad4865731%257C56b731a8a2ac4c32bf6b616810e913c6%257C1%257C0%257C638055970701332168%257CUnknown%257CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%253D%257C3000%257C%257C%257C%26sdata%3Dtu3JsNYxJQntKxjs5Q%252BupF5a7E0wSJ2fJYYjFFVE4FY%253D%26reserved%3D0&esheet=53212839&newsitemid=20230113005305&lan=en-US&anchor=natgeotv.com&index=4&md5=a99e9b072f85f31865e12b026e6ceca3
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fnam04.safelinks.protection.outlook.com%2F%3Furl%3Dhttp%253A%252F%252Fnatgeotv.com%252F%26data%3D05%257C01%257CSyd.Jean%2540disney.com%257C11228456a3594f957adf08dad4865731%257C56b731a8a2ac4c32bf6b616810e913c6%257C1%257C0%257C638055970701332168%257CUnknown%257CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%253D%257C3000%257C%257C%257C%26sdata%3Dtu3JsNYxJQntKxjs5Q%252BupF5a7E0wSJ2fJYYjFFVE4FY%253D%26reserved%3D0&esheet=53212839&newsitemid=20230113005305&lan=en-US&anchor=natgeotv.com&index=4&md5=a99e9b072f85f31865e12b026e6ceca3
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